The economic literature provides ample evidence that tourism makes intensive use of land both as a product and as a production factor. However, what is now known as mass tourism was developed in a setting in which respect for the environment among businesses and consumers was conspicuous by its absence. This situation has recently changed as consumers increasingly demand sustainable tourism products and require companies to respect specific environmental commitments. How companies manage this new situation will depend to a large measure on their economic performance and corporate survival strategies. The aim of this study was to determine the conditions under which a hotel company could be considered to apply proactive environmental management strategies or not, using a logit model. The descriptive results suggest that only 26% of the hotels in the sample could be considered proactive, the majority of which were four-star or five-star, part of a hotel chain, and located in the inland of a province. On the other hand, the variables that increase the likelihood that hotels are considered environmentally proactive are associated with the hotel category, belonging to a chain hotel, average hotel occupancy, and labour productivity rate.
